












































































Financial Wellness Center 

7. Goals/Strategic Initiatives 

Prioritize: • The A-list includes the most critical and high-priority initiatives; the B-list are important but 

not imperative initiatives; the C-list are initiatives that are not critical but nice to do if time and 

resources become available. This can also be done using a prioritization matrix.   

A-List Priorities  B-List Priorities  C-List Priorities  

Student support 
Student satisfaction 
Student access 
Student resources 
Staff growth  
Staff satisfaction  
Diversity and inclusion 
Research and assessment 

Office support 
Workshops 
Grant writing 
Connecting with SA depts 
Connecting with Academic depts  
Marketing our services 
Alumni scholarships 
Office Efficiency  

Events such as U Saves Week 
Contests with HEFWA 

 

  

 High-priority/Urgent Low-priority/Not urgent 

Important Student support 
Student satisfaction  
Staff growth 
Staff satisfaction 
Student resources 
Research  
Diversity and inclusion 

Staff support 
Student access 
Grant writing 

Less important Connecting with other depts 
Marketing  

Workshops and events 

 

2. Document a Business Case for Your A-List (high-Priority/Important) Initiatives  • Once you’ve 

identified and ranked your initiatives, you can convert your A-list initiatives into more formal projects. 

This process requires creating a business case for each of your A-list priority initiatives. Use the example 

table below to document essential information necessary to plan and implement each of the A-list 

initiatives.   

Strategic Initiative Business-Case Table  

Initiative Name:    
Student Support 

Initiative Description:     
 

Support in the form of personal and individual 
counseling by accredited counselors with a 
dedication to education, trust and ethics. This is 
intended to give students the skills, knowledge, 
and resources so they can meet their goals 

Initiative Owner:    
Director 
Assoc Director 

Strategic Objectives 
Covered:   
 

To increase effectiveness and efficiency 
Increase student success 



Project Roles and 
Responsibilities:   
Task Force:   
 

Maintain accreditation and standards 
Assist peer-mentors/interns with accreditation 
Keep records of counseling visits 
Follow-up with students as necessary  

Intended Result(s):   
Behavior change 

Risks:       
 

Counseling is time-intensive 
Time and resource constraints for both the 
students and the clinicians 
Students not following up with the knowledge 
they are given to meet their goals 
Clients who are resistant to change 

Assumptions and 
Constraints:       
 

Based on the history of the FWC, we grow to 
meet the needs, most students are receptive to 
counseling, the FWC will be available for the 
long-term.  Yet, if we as an institution want our 
students to succeed, the FWC needs referrals 
from other offices (Financial Aid, Registrars, 
Housing, Income Accounting, Scholarships) of 
students who are at risk. By assisting at-risk 
students, we have an opportunity for an 
intervention. With assistance on budgeting, 
knowing about ways to pay for college and cost 
of living, access to resources, building credit, 
getting out of high-interest debt and collections, 
we can most likely assist students with staying in 
school 

Management Controls: 
 

Clinicians keep up to date on personal finances, 
keep up to date on federal aid programs, though 
we can’t control the economy, we can assist 
clients through difficult times (as demonstrated 
by COVID and inflation) 

Major Tasks:     Recording client visits 
Keeping up to date on the every-changing world 
of finances 
Keeping accreditations current 

Milestones:   
 

Students who don’t leave school, graduate with 
debt that is realistic, visible changes in habits 
and attitudes 

Deliverables:     
 

Students who improve in knowledge, skills and 
behavior 

Estimated Staff 
Commitments: 
 

70% of time spent, busier when tuition is due 
and during tax time 

Purpose/ Business 
Case:   
Overall purpose is to 
live up to our name 

Estimated Budget and 
Type of Funds by Year:   
 

Most funds go towards salaries and benefits. 
Grants and sponsors usually pay a portion of our 
events 

Project Performance 
Measures: 

Numbers, student voices and stories, students 
who are able to stay in school, get loans, 



as a financial 
wellness center 

scholarships, reduction in student stress and 
anxiety 

Targets and Thresholds:            We will use previous data from our 12 yrs in 
operation, but will also need to collect target 
data from current research both institutional 
and national. Work with other offices, such as 
Financial Aid and the Registrars office, Income 
Accounting to work with students who are 
behind in payments, etc  

 

Initiative Name:    
Research and 
Assessment  

Initiative Description:     
 

Accrue data and study results for analysis to 
gather information on students’ financial 
knowledge and habits 

Initiative Owner:    
Assoc Director 
Director 
 

Strategic Objectives 
Covered:   
 

Increase data-informed decision making,  
Adapt services to student needs,  
Enhance practices and policies to be fully 
inclusive 
Improve strategic partnerships 

Project Roles and 
Responsibilities:   
Task Force:   
 

The Associate Director will be the liaison with 
the SA assessment team. This requires Qualtrics 
training, meetings and increasing knowledge in 
the research world. One interns will be assigned 
to assist and the FWC Director will direct the 
path. The Director is IRB trained if this becomes 
a requirement for the research  

Intended Result(s):   
Improve knowledge 
of our students 

Risks:       
 

Unknown, other than time and resources spent.  

Assumptions and 
Constraints:       
 

Academic data on students surveyed will be 
required for the Trellis project. It is unknown if 
this data will be made available to us. We expect 
that VP and AVP intervention will be needed to 
obtain this information.  

Management Controls: 
 

We are on a time-line with Trellis, so getting this 
put together will be a combined effort of many 
people. If we need to pivot, we could look into 
giving the survey to UU students without 
Trellis’s involvement. The data would be limited.  

Major Tasks:     Meet regularly with the assessment team 
Get permission from academics to gather 
student grades 
Get a sampling of students to send to Trellis. 
Add and incentive to get responses.  
Stay on Trellis’s timeline 

Milestones:   
 

Gather sample, send out the survey, record 
finished surveys, interpret resulting data 



Investigate the “best” method of sharing the 
information gained  

Deliverables:     
 

Data on what UU students know about personal 
finances, what are their attitudes about loans 
and debt, are they budgeting and tracking 
expenses, what are their financial worries 

Estimated Staff 
Commitments: 
 

Time-intensive for a small office 

Purpose/ Business 
Case:   
Overall purpose is to 
live up to our name 
as a financial 
wellness center 

Estimated Budget and 
Type of Funds by Year:   
 

Salaries paid and $1000-$2,500 for incentives to 
take the survey 

Project Performance 
Measures: 

Numbers and percentages of students from UU 
and can compare with other institutions in Utah 
and across the nation 

Targets and Thresholds:            5000 students receive the survey with a 15% 
uptake. We can look at our numbers and 
compare with the 2014 Ohio State U survey 
(now Trellis) 

 

Initiative Name:    
Enhance Resources  

Initiative Description:     
 

Enhance student knowledge, skills, confidence, 
behaviors, and overall financial wellness through 
resources provided by the FWC, and utilize the 
BNC fully 

Initiative Owner:    
Director 
Assoc Director 

Strategic Objectives 
Covered:   
 

Increase collaboration 
Improve quality  
Increase effectiveness 
Increase awareness of services 
Improve efficient outreach and communication 

Project Roles and 
Responsibilities:   
Task Force:   
 

The director oversees how the FWC utilizes the 
BNC. The assistant director will be available in 
the BNC for individual counseling and programs 
such as “Tuesday Topics.” Peer-mentors will be 
available for student questions and coaching, 
and the program coordinator will be in the BNC 
routinely to assist students with questions and 
those needing assistance acquiring community 
resource  

Intended Result(s):   
Overall student 
wellness 

Risks:       
 

The BNC may be underutilized by needy 
students 

Assumptions and 
Constraints:       
 

We will promote our services with efficient 
outreach and have programs to entice student 
participation. A constraint we have in our office 
is only one private counseling room on 
Wednesdays as Carolyn Herbert joins the FWC 
for her work with the Larry H Miller scholarship. 
The space in the BNC is needed 



Management Controls: 
 

The BNC is new, so how it will be utilized is 
unknown. Also, the FWC in on the team, but not 
in charge, so in some ways we are dependent on 
how other offices promote the BNC   

Major Tasks:     Create FACT sheets as needed 
Projects to promote the BNC, “Tuesday Topics” 
Outreach 
Marketing 

Milestones:   
 

Students report that accessing campus 
resources, they are able to reduce their financial 
stress, and stay in school.  

Deliverables:     
 

Personal counseling and mentoring 
FACT sheets 
Information about community and campus 
resource offices  

Estimated Staff 
Commitments: 
 

Daily, student staff and professional staff from 
the FWC will occupy the BNC. 

Purpose/ Business 
Case:   
Overall purpose is to 
live up to our name 
as a financial 
wellness center 

Estimated Budget and 
Type of Funds by Year:   
 

Salaries  
Use of grants 

Project Performance 
Measures: 

Utilization data on how our resources are being 
used. 
Data on referrals to other campus and 
community resources 

Targets and Thresholds:            Collect numbers of utilization the first year. 
Improve services and resources for year two  

  

3. Evaluate Business Cases to Identify 1-3 Strategic Initiatives to Prioritize for 2022-23  • Based on the 

business cases you developed, select 1-3 strategic initiatives that your department will prioritize for the 

2022-23 year. These initiatives should help you plan, implement, and execute strategic objectives from 

the strategy map that also satisfy the goals and mission of your office.   

Prioritized Strategic Initiatives for your Department  

Strategic Initiative to Prioritize 
for 2022-23  
 

Brief Description  
 

1. Student Support and 
Success 

 

Individual Counseling Services: 
Financial education is viewed as the best way to learn about money 
management, but recent research suggests that financial education 
has mixed results, while financial counselors can encourage behavior 
change through human-to-human connection for long-term success. 
We want to focus on individual counseling as the “best” way for 
student success and satisfaction, and overall support. 
 
 



2. Improve Student 
Outcomes 

Conduct national research with Trellis Co:   
Research that will yield both local and national data on students 
finances to improve student outcomes, improve management and 
practices and to improve infrastructure (such as working with other 
offices and departments) 

3. Enhance Student Wellness  Utilizing the BNC and providing student resources: 
Having a satellite office provides the FWC to expand our services. 
Over the years, we have had other sites for financial counseling 
(hospital, health classroom buildings in Research Park, SJ Quinney 
College of Law, Sandy Campus, and Financial Aid office) which 
allowed us to be more accessible. Since COVID and ZOOM, this 
hasn’t been as much of an issue as a majority of our clients are 
virtual. However, a site in the Basic Needs Collective, will allow us to 
meet with students at a time that they are reachable. It will be an 
intervention point where students can access resources.  Students 
who use the Feed U Pantry have financial issues, our goal is to see 
what other resources are needed and then assist students with the 
help that is needed. If a student is food insecure today, they are 
likely to be food insecure continually. Our goal is to find ways for 
students to have sustainable answers to their needs and not just a 
quick-fix. In expanding our services, we are basically expanding our 
resources, which include tax services, community resources, fact 
sheets, counseling and mentoring.  Included in Student Wellness, 
will be for our student staff, our interns, to grow through their 
involvement with the center. They will have opportunities to 
become peer mentors and counselors, perhaps get course credit, 
hours towards an accreditation, and learning opportunities that are 
gained through a work environment 

 

 

  

  

  

 

  

  

  

  

 



   

Financial Wellness Center Anti-Racism Action Plan   
 

   
Position Statement   

  
As an office, we strive to uphold the values of trust, individuality, professionalism, and integration by 
educating students on personal finance topics and encouraging them to establish healthy financial 
habits in various stages of life. The Financial Wellness Center provides a competent and confidential 
atmosphere where students can have access to accredited counseling services, quality financial 
education and appropriate tools to achieve lifelong successful financial outcomes. We understand that 
every individual is different and has unique needs based on background, experiences, and 
characteristics. We understand how financial wellness plays a huge role in the wellness wheel. As an 
office, we want to alleviate the stress related to that students, staff and faculty may hold by educating 
them about personal finances. 
 
The Financial Wellness Center strongly denounces racism of any kind. We strive to create a safe and 
welcoming environment for all students, staff, and faculty regardless of race, gender, socioeconomic 
status, immigration status, and the like. We recognize that our students may experience multiple levels 
of oppression due to their intersecting identities, we at the Financial Wellness Center are willing to listen 
and assist them in their financial wellness journey any way that we can. We at the Financial Wellness 
Center strives to be intentional about our services in order to reach marginalized communities across 
campus.  
 
The Financial Wellness Center strives to support students, staff, and faculty and celebrate the diversity 
of the students we serve. Like the values of the University, we also want students to succeed in 
leadership, student engagement and overall student wellness. For this to happen, we encourage our 
staff members to attend Student Affairs Diversity Council seminars and attend open dialogue and 
discussion sessions. By doing so, students can gain a better understanding of issues at hand that affect 
the community, state, nation, and the rest of the world.  
We recognize the responsibility each office on campus must be aware of current anti-racism efforts, and 
to be actively involved as allies and advocates for students.    
 
  
Discuss historical context of the office and how that might (not) connect to anti-racism work   
 
We understand that underrepresented communities have historically been disproportionately affected 
by personal finance and legislative policies related to housing, credit, education, and the like. With the 
rising cost of housing in Salt Lake City, our office aims to develop a keen consciousness surrounding the 
issues related to racism and discrimination that affects BIPOC students throughout our campus and 
nation. Anti-racism work is embedded in the field of personal finance as becoming financially 
independent and successful depends on creating equal and equitable access for everyone regardless of 
their background. Furthermore, we recognize and value the work of decolonizing historically white 
spaces and practices in higher education, therefore, we see the need to innovate our programming to 
benefit marginalized students and their families. 
 
 



 
What are we already doing?   
 
Initiatives  
Our office has made an effort to create a safe and welcoming space by showcasing supportive visuals 
around our office. This includes the “Dreamers are Welcome Here” and “You are Here to Stay” posters 
which recognizes our support to the undocumented community on our campus. Furthermore, we have 
taken initiative to invite more BIPOC into our programming events, because we recognize that the 
journey towards financial wellness is not the same for everyone. A great example of this was the hosting 
and viewing of the movie $AVVY, it explores why it’s critical for women to understand and take control 
of their personal finances, we followed the viewing by a panel made up of women from diverse 
backgrounds and experiences.  
 
Practices  
 This academic year, The Financial Wellness Center is striving to create partnerships with other 
departments on campus to provide them another platform and reach a wider student population. A 
great highlight of this was the collaboration with the Women’s Resource Center over the summer who 
taught our students about identity and travel. As an office, we have been collectively delving into our 
own individual anti-racism learning through different modes of instruction such as reading, attending 
webinars, listening to podcasts, and having open discussions about our thoughts and feelings towards 
this work. We have found the Student Affairs Staff Recommend Book List helpful.    
 
 Some of the books our office has read include the following:   
■ When They Call You a Terrorist by Patrisse Khan-Cullors and Asha Bandele  
■ Between the World and Me by Ta-Nehisi Coates    
■ White Fragility by Robin DiAngelo    
■ So You Want to Talk About Race by Ijeoma Oluo   
■ How to be an Antiracist by Ibram X. Kendi    
■ The Bluest Eye by Toni Morrison    
■ The Souls of Black Folk by W. E. B. Du Bois  
■ Dear America, Notes of an Undocumented Citizen by Jose Antonio Vargas  
■ Whistling Vivaldi: How Stereotypes Affect Us and What We can Do by Claude Steele    
■ We Demand: The University and Student Protests by Roderick A. Ferguson    
■ The Band Played Dixie by Nadine Cohodas ○ Some of the podcasts our office staff have listened to, 
include the following:   
■ NPR Code Switch  
■ The Social Breakdown        
                                                                                                                                                                                            
Books recommended by the FWC Director: 
▪ Vance, J.D. (2016). Hillbilly Elegy.   
▪ Ehrenriech, Barbara. (2001). Nickel and Dimed.   
▪ Payne, DeVol & Dreussi Smith. (2001). Bridges Out of Poverty.   
▪ Desmond, Matthew. (2017). Evicted: Poverty and Profit in the American City.  
▪ Payne, Ruby K. (2013). A framework for Understanding Poverty; A Cognitive 

Approach                                                                                                                                                 
 
 
 



Anti-Racism Plan Goals  
 
Where do we want to go from here?  
The following plan consists of the efforts the Financial Wellness Center will commit to over the course of 
the next school year and throughout the next couple of years. We feel that these efforts will help create 
an environment where students feel welcome and included as part of the University’s mission. We 
believe many of our goals between 2019-2022 have been integrated into our practices including but not 
limited to: hiring practices, social media use to advance anti-racism, inviting more financial experts from 
underrepresented communities, provide workshops for underrepresented communities on campus, and 
have develop a better historical understanding of the experiences of BIPOC populations in the United 
States and their relations to financial discrimination. 
 
S.M.A.R.T Goals   
 

Length 
  

2019-2020  2021-2022  
  

2022-2023  

Short-
term   
(1-3 
months
)  

  
• Follow social media 
accounts that discusses 
anti-racism work [On 
going] 

  
• Join 3 on-campus and 
off-campus workshops, 
webinars, and community 
dialogues that discuss 
some of the problems 
facing communities of 
color and how we as a 
collective can help find 
solutions and become 
better allies.   

  
• Encourage all staff to 
read the Diversity, Equity, 
and Inclusion toolkit 
created by the 
Association for Financial 
Counseling, Planning, and 
Education (AFCPE): 
https://www.afcpe.org/di
versity-andinclusion-
toolkit/  

• Join 3 on-campus and off-
campus workshops, webinars, 
and community dialogues that 
discuss some of the problems 
facing communities of color 
and how we as a collective can 
help find solutions and become 
better allies.    

  
• Follow social media 
accounts that discusses anti-
racism work 
 [On going] 

  
• Encourage current and new 
staff to attend trainings 
through the office of Equity, 
Diversity, and Inclusion such as 
attending the EDI Partner 
Quarterly meetings and explore 
the Anti-Racist Resource Guide: 
https://campusguides.lib.utah.
edu/antiracism  

  
• Encourage all staff to read 
the Diversity, Equity, and 
Inclusion toolkit created by the 
Association for Financial 
Counseling, Planning, and 
Education (AFCPE): 
https://www.afcpe.org/diversit
y-andinclusion-toolkit/   

• Follow social media 
accounts that discusses 
anti-racism work 
 [On going] 
 

• Encourage current and 
new staff to attend 
trainings through the 
office of Equity, Diversity, 
and Inclusion such as 
attending the EDI Partner 
Quarterly meetings and 
explore the Anti-Racist 
Resource Guide: 
https://campusguides.lib.
utah.edu/antiracism  

• Join 3 on-campus and off-
campus workshops, 
webinars, and community 
dialogues that discuss 
some of the problems 
facing communities of 
color and how we as a 
collective can help find 
solutions and become 
better allies.     

https://www.afcpe.org/diversity-andinclusion-toolkit/
https://www.afcpe.org/diversity-andinclusion-toolkit/
https://www.afcpe.org/diversity-andinclusion-toolkit/
https://campusguides.lib.utah.edu/antiracism
https://campusguides.lib.utah.edu/antiracism
https://campusguides.lib.utah.edu/antiracism
https://campusguides.lib.utah.edu/antiracism


Mid-
term  
 (1 
year)  
  

• Ann House, our 
director, is certified to 
teach workshops on 
salary negotiations 
through AAUW. We 
would like to host a Work 
Smart & Start Smart 
Salary Negotiation 
workshop for women in 
underrepresented 
groups.   

  
• Training for faculty 
and staff on best 
practices for how to 
support students of 
color.   

  
• Read books relevant 
to anti-racism work and 
meet as a team to hold 
open dialogue regarding 
the topics we have read   

  
•  Develop a better 
historical understanding 
of the experiences of 
People of Color in the 
United States and their 
relations to financial 
discrimination. Including, 
but not limited to: the 
history of redlining and 
housing segregation, 
wealth gap, and pay gap.  

• Ann House, director, is 
certified to teach workshops on 
salary negotiations through 
AAUW. We are hosting a few 
Start Smart Salary Negotiation 
workshops for 
underrepresented women 
(Sorority) this upcoming Fall.   

  
• Host a series of Work Smart 
& Start Smart Salary 
Negotiation workshops 
throughout the year for women 
in underrepresented groups 
(Sororities, First generation, 
low-income).  

  
• Training for faculty and 
staff on best practices for how 
to support students of color.   

  
• Read books relevant to 
anti-racism work and meet as a 
team to hold open dialogue 
regarding the topics we have 
read [On going] 

   
• Develop a better historical 
understanding of the 
experiences of People of Color 
in the United States and their 
relations to financial 
discrimination. Including, but 
not limited to: the history of 
redlining and housing 
segregation, wealth gap, and 
pay gap.    

  
 
 
 
 
 
 
 
 
  

•  Training for faculty and 
staff on best practices for 
how to support BIPOC 
students.   

• Read books or other 
media relevant to anti-
racism work and meet as 
a team to hold open 
dialogue regarding the 
topics we have read  

• Develop a better 
historical understanding 
of the experiences of 
People of Color in the 
United States and their 
relations to financial 
discrimination. Including, 
but not limited to: the 
history of redlining and 
housing segregation, 
wealth gap, and pay 
gap.    
  



Long-
term    
(1-3 
years)  

• Encourage all staff to 
work toward the Student 
Affairs Diversity Council 
Certificate before they 
graduate.   

  
• Hire more people of 
color in our office. [On 
going] 

  
• Invite more financial 
experts from 
underrepresented 
communities who can 
come to speak to our 
students about financial 
wellness. [On going] 

  
• Actively provide 
workshops for 
underrepresented 
communities on campus 
(TRIO, First-Gen Students, 
Fraternities, and 
Sororities). [On going] 

• Encourage all staff to work 
toward the Student Affairs 
Diversity Council Certificate 
before they graduate.   

  
• Hire more people of color 
in our office to better serve 
students from a variety of 
backgrounds. 
 [On going]   

  
• Invite more financial 
experts from underrepresented 
communities who can come to 
speak to our students about 
financial wellness.  [Completed] 

  
• Provide workshops for 
underrepresented communities 
on campus (TRIO, First-Gen 
Students, Fraternities, and 
Sororities).   [Completed] 

  

• Invite more financial 
experts from 
underrepresented 
communities who can come 
to speak to our students 
about financial wellness.  

  
• Provide workshops for 
underrepresented 
communities on campus 
(TRIO, First-Gen Students, 
Fraternities, and Sororities). 
    
• Continue to hire BIPOCs 
in our office to better serve 
students from a variety of 
backgrounds.     

  
Community Partners Integral to Success   
 
AAUW, ASUU, TRIO, Black Student Union, Dream Center, First Gen Scholars, CESB, Connect to Collect, 
United Way of Salt Lake (211), Basic Needs Collective, Undergraduate Studies, Housing Connect, Utah 
Community Action, Beta Alpha Psi, Circles Salt Lake City and others.   
  
Balancing Commitments   
 
The Financial Wellness center is committed to building a community where establishing healthy financial 
habits is the goal. This includes serving all students and creating a sense of community by opening a 
dialogue within our office first to discuss the intersections between culture, race, money and other 
identities that face oppression under the larger systems of society. By gaining this understanding and 
knowledge within our office, we will be better equipped to serve all our students who may be facing 
unique challenges. We are already starting to do this work by reading anti-racist work and attending 
professional development trainings that will expand our comprehension of these imperative issues.    
   
Recommendations as divisional priorities  
We recommend that all offices and departments work together when there are events surrounding 
diversity. By doing this, we can work to avoid competing events, we will have the opportunity to attend 
a greater number of happenings, and market and support each other’s programming.  
 

 



Financial Wellness Center 

Summary Table of Impact and Utilization 

Departmental 

Outcomes 

Programs, Services, 

Resources 

Evidence of Outcome Achieved/Relevant Data 

1. Financial 

Literacy 

Accredited Financial 

Counseling, Financial 

Peer Mentoring, 

Presentations, 

Workshops, Fact 

Sheets 

91% had their questions answered 

91% were satisfied with counselor 

96% of presentation participants found the 

content and resources valuable 

2. Financial 

Attitude, 

Financial 

Beliefs 

Accredited Financial 

Counseling, Financial 

Peer Mentoring, 

Presentations, 

Workshops, Fact 

Sheets 

 

82% of those with a counseling session said they 

have been able to work towards their goals after 

the session 

86% of workshop attendees agreed the material 

will help them with their goals 

3. Financial 

Behaviors 

Accredited Financial 

Counseling, Financial 

Peer Mentoring, 

Presentations, 

Workshops, Fact 

Sheets 

86% state workshops will help them manage their 

finances 

86% saw a reduction in stress 

4. Resource Tax Clinics, Community 

Resources, Money Cab 

Rides, BNC Satellite 

Office, Fact Sheets, 

Newsletter, 

Scholarships, Question 

Forum 

82% utilized campus resources after meeting with 

FWC 

82% said FWC will help them with graduation 

 

5. Awareness Tabling Touch Points, 

Newsletter 

33.3% recommendation of faculty/staff  

19.9% learned about us from flyers  

17.1% from online sources  

8.8% from a class presentation  

 

90.2% say learning about finances is an important 

part of their experience at the U 

 


